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A chapter in our textbook by Albert-Lászlo Barabási, “The Tenth Link: Viruses and 
Fads”, introduces the spread of epidemics as a network phenomenon.

“The Tenth Link” is not included in the reading list of this course. Yet, it is there.

The “we are all connected” model explains – unfortunately, one could say – the 
phenomenon of Covid-19 that is gripping the Planet.

Roberto Peretta
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One of the consequences of Covid-19 has been – and is – confinement, what in 
global language is called lockdown. Along with vaccines, the lockdown has proved to 
be the most effective prevention measure against the spread of the Sars-Cov-2 virus.

In turn, one of the consequences of the lockdown was the need to use digital as a 
surrogate for reality. If we can't meet, we can at least use Zoom or Meet.

Obviously, digital platforms are not the same thing as reality. Yet, no other choice was 
available.

Digital has become real.

Or has “real” become digital?
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The mixture – or hybridization, whatever we call it – between what we used to called 
“real” and digital has been enhanced by the pandemic in yet another dimension.

Data have become substantial in allowing or prohibiting our social behaviours.

Source: Google
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More generally, Covid-19 has imposed the use of mathematical models managed by 
digital technologies to hypothesise what may happen in the future.

Not future in the long run – because, as Keynes joked, “In the long run we are all 
dead” – but future next week.

image credit to corriere.it
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A field where Covid-19 has not necessarily transformed social behaviours has been, 
and is, communication. Much less tourist communication.

Too many destinations throughout 2020 and 2021 continued to publish web pages in 
which the local attractions were magnified, at most warning that – “at the moment”, 
“provisionally”, “until further notice”... – arrivals on the spot were not advisable.

image credit to paris.info
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An example.

“Welcome to London”?

Are we joking or what?!?
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Managing the relationship between tourism destinations or businesses and potential 
guests in a time of pandemic is not easy. A very interesting case was presented at the 
most recent international congress of the Ifitt (International Federation for Information 
Technologies and Travel & Tourism).

In the area of Munich, proximity tourism to natural areas caused overcrowding, which 
was harmful to the integrity of the territory and a potential 
harbinger of further contagion.

When the natural area was too saturated to guarantee 
sustainable conditions, a recommendation system managed by 
the Outdooractive platform made it possible to redirect potential 
guests somewhere else.
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Not only a responsible management of tourism must provide sanitization and personal 
distancing – as long as they are required – during the pandemic.
It also has to maintain a dialogue with the guests.

image credit to Google 

for Politecnico di Milano
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2020-2021 data 

on tourists’ 

behaviour were 

collected by a 

colleague of  

yours along the 

western coast of 

Lake Garda.
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1. Pandemics as networks
2. Has “real” become digital?
3. Figures for future
4. Models to foresee
5. “Hiding” the pandemic is silly
6. Advising is better
7. A future is thinkable
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