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1. Disruptive technologies
2. Pinballs, paper journalism
3. Disruptors in tourism
4. Someone else’s components
5. Artificial intelligence
6. Robots
7. What about humans?
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Pictures taken by your lecturer of a presentation 

held by Paul Nunes on September 30, 2014
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The pinballs market has been 

disrupted by Playstations.

Quite the same for newspapers...
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“I really don't know 

whether we’ll be printing 

the Times in five years,

and you know what?

I don’t care either,”

Arthur Sulzberger, 

publisher, The New 

York Times, 2007
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Open innovation may work better than 

innovation designed and implemented 

by companies.
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Thanks to technologies, an orchid 

grown in Africa can be carried to NY, 

NY, and sold at a lower price.
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Six Big Bang Disruptors in twelve 

concern tourism.

1. Maps

2. Taxis

3. Hotels

4. Payments

5. Travel Agencies

6. Perhaps cameras, too

By the way, Priceline is 

the mother company of 

Booking.com.
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Traditional innovation designed 

and implemented by companies 

hasn’t kept up the pace.
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Big Bang disruptions provide users 

with better opportunities, and don’t 

stick at previous parameters.
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Exactly like personal navigation 

devices had previously disrupted 

the market of paper atlases...
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… personal navigation devices have 

been disrupted by Google Maps.

The process couldn’t be stopped.
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Big Bang disruptions develop in 

the dark. They deflagrate all of the 

sudden and out of the blue.
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By the way...
▪ Is Pokémon Go a disruptive technology?
▪ Is BlaBlaCar a disruptive technology?
Maybe not.

A disruption comes when an existing market is broken.

If a market keeps existing as it was – or a new market is 
created – we cannot talk of Big Bang disruptions.
▪ Pokémon Go hasn’t broken the gaming market.
▪ Before BlaBlaCar there wasn’t any hitchhiking market.

image credit to digitaltrends

#11. Disruptions, AI



15Roberto Peretta. IT for Tourism Services

Kodak, which produced chemical films 

for photos, went bankrupt.

Fuji found a new role in healthcare.
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Parallel to disruptions, old-style technological innovation is anyway at work. It’s 
incremental rather than disruptive, but it’s brewing and growing.

▪ Artificial Intelligence (AI) in tourism means that data gathered from tourists can be 
used to offer them tourist products and services they are more likely to pay for – 
exactly as it happens with web advertisements already. 

▪ Machine Translation in tourism means that staffs can communicate with global 
tourists even if they don’t speak nor understand their languages.

▪ Machine Learning means that the tourism industry can rely on technologies that 
increasingly help understanding what the tourists’ needs are.
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Pictures taken by your lecturer at a presentation held by Iis Tussyadiah, president of Ifitt

(the International Federation for Information Technologies in Travel & Tourism), on November 15, 2018
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Iis Tussyadiah, president of Ifitt

(the International Federation for Information Technologies in Travel & Tourism)
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Robots that welcome guest in hotels, and chat with them, 

have already been introduced.

Paolo Pepper is a robot which was presented as early as 

in 2017 at the BTO (Buy Tourism on Line) in Florence.

Robot concierges were at work already in Sasebo, Japan.
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Iis Tussyadiah, president of Ifitt

(the International Federation for Information Technologies in Travel & Tourism)
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Iis Tussyadiah, president of Ifitt

(the International Federation for Information Technologies in Travel & Tourism)
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What is relevant to us, is considering that both 

tourism and pandemics are network affairs.

So is digital. So we are.
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1. Disruptions...
2. happened, happen, and will certainly happen again.
3. They break pre-existing markets,
4. are unexpected, invisible, and unstoppable,
5. have seriously affected tourism,
6. but must be managed.
7. Artificial intelligence is booming.
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