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What are we talking about this time? &

1. Disruptive technologies Che

2. Pinballs, paper journalism < Ncwﬂork
3. Disruptors in tourism Cimes
4. Someone else’s components

\

[ 7

0. Robots
7. What about humans?

image credits to Plant Services, Genetic Literacy Project and ucop.edu
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A conference at the Politecnico di M
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‘P+ctur§ken by your re res 2
held by Paul I\Ee& '
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Disruptive technologies

The pinballs market
disrupted by Playste
Quite the same for
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Paper journalism

‘| really don't kno
whether we'll be p
the Times in five
and you know wh;
| don't care either

Arthur Sulzberge
publisher, The Ne
York Times, 200
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Open innovation
Innovation designe
by companies.
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Thanks to technc
grown in Africa ¢
NY, and sold at &
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Disruptions in tourisiz

Six Big Bang Dis
concern tourism.

o N o

MapS payPal ¥

Taxis . amazoncom

Hotels iy -

Payments | |
Travel Agent R o
Perhaps ca
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Traditional innovatior

Traditional innovatior
and implemented by
hasn'’t kept up the pe
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Undisciplined innovation

Big Bang disruptio
with better opportu
stick at previous pz
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Disruption of mag

Exactly like personal
devices had previou
the market of paper
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An unstoppable

... personal navigatic
been disrupted by Ga

The process couldn’
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[nvisible disruption

Big Bang disrupti
the dark. They de
sudden and out ¢
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In a nutshell g@g

By the way...

= |s Pokemon Go a disruptive technology?
» |s BlaBlaCar a disruptive technology?
Maybe not.

A disruption comes when an existing market is broken.

|
If a market keeps existing as it was — or a new market is \ o
created — we cannot talk of Big Bang disruptions. imageRied 1o dgafrencs |
= Pokémon Go hasn't broken the gaming market. .
= Before BlaBlaCar there wasn't any hitchhiking market.

:

BlaglaCar
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Kodak, which {
for photos, we
Fuji found a ne
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Parallel to disruptions, Is anyway at work. It's
incremental rather than disruptive, but it's brewing and growing.

(Al) in tourism means that data gathered from tourists can be
used to them tourist they are more likely to pay for —
exactly as it happens with web advertisements already.

in tourism means that staffs can communicate with global
tourists even if they don’t speak nor understand their languages.

means that the tourism industry can rely on technologies that
increasingly help understanding what the tourists’ needs are.




Artificia| Intelligence

:latural Language Processing
Nowledge Representation
Automated Reasoning

Machine Learning

Computer Vision
Robotics

Sl & Norvg 2000
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Contact
Personne! * Customer

lis Tussyadia

(the International Federation for Information Technologies in Travel & Tourism
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_ me guest in hotgls, and chat with them,
have alrea Introduced.

Paolo Pepper is a robot which was presented as early as
in 2017 at the BTO (Buy Tourism on Line) in Florence.

Robot concierges were at work already in Sasebo, NETEN]

——
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Questions to be faced

Al: Key Prioritics = SURKEY e

Eco.nomic and social iImpacts of Al
Ethical and legal issues around Al
Verification and validation

Control (human-in-the-loop)

|l |
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0 IS digital. So we are.

nage credit to hxdata.chisa.edu.cn
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Key points

Disruptions...
. happened, happen, and will certainly h
They break pre-existing markets,

are unexpected, invisible, and unstopp
have seriously affected tourism,

but must be managed.
,értificia.l Intelligence Is booming.
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