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What Are We Talking About Today? 
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1.Managing Globality  
2.Destinations  
3.The Industry  
4.OTAs & Metasearch Engines 
5.Travel Communities 
6.Publishers & Blogs 
7.Peer-To-Peer 



IT  for  Tourism Services, UniBg 2019-2020 IT  for  Tourism Services, UniBg 2019-2020 

Managing Globality  
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A definition of tourism by 
Jean-Pierre Lozato-Giotart, 
tourism engineer. 

ėTourism is the management 
of globality.Ę 

A paradoxycal definition, yet 
a stimulating one. 

It makes us perceive how 
broad our sight should be. 
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Destination? What Is This? 

The main keyword in 
tourism is destination. 

But what is  
a destination? 

A territory? 

An offer? 

A network? 
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Destinations As Territories  

ėA physical space in which a visitor spends at least one overnight. 
It includes tourism products such as support services and attractions, and 
tourism resources within one dayĕs return travel time. 
It has physical and administrative boundaries defining its management, 
images and perceptions defining its market competitiveness. 
Local tourism destinations incorporate various stakeholders often including a 
host community, and can nest and network to form larger destinations.Ę 

The World Tourism Organization (WTO), 1999, 2007 
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Destinations As Offers  

ėA bundle of activities and factors of 
attractiveness situated in a specific place 
(site, locality, destination) [which] can 
provide a well-constructed and integrated 
tourism offer, that represents a distinctive 
system of tourism hospitality enhancing local 
resources and culture.Ę 

Maurizio Rispoli, Michele Tamma, economists, 
Caĕ Foscari University, Venice, 1995 
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Destinations As Networks 

ėThe destination is a place Ĕcreatedĕ and defined 
by the visitor, 
to which the visitor is attracted and in which 
he moves freely in/with the mass.Ę 

Nothing less and nothing more than a network. 

Pietro Beritelli, Institute for Systemic 
Management and Public Governance, University 
of St. Gallen, Destinationsĕ Consultant, 2014 
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The DestinationŮs Network 
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Visitors  

Locals 

Managers 

image credit to id-vacation.blogspot.com 

The Place 
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Destination Management Organizations 

Does M stand for Management? 

Or for Marketing? 

What should a DMO care for? 

Can a DMO rule a local tourism network? 

Can a DMO run a territory? 

Can a DMO lead a community? 

Or has it basically to sell an areaĕs tourism products? Period. 
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image credit to European Travel Commission 
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WeŮre All Stakeholders 

Stakeholder  noun 
[countable] 
Someone who has invested 
money into something, or 
who has some important 
connection with it, and 
therefore is affected by its 
success or failure. 

Stakeholder in... 
Ē Citizens should be 
stakeholders in the society 
they live in. 
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definition from Longman Dictionary of Contemporary English 
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Destinations Are 
Made By 
Their 
Stakeholders 
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Back To The Basics 

When you come across a website somehow dealing with tourism, can you say 

if it is a destination website? 

Can you spell its 

Å category? 

Å model? 

Å main task? 
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Which Is The Real Thing? 

What are 
the other 
two for? 
To begin 
answering, 
letĕs try a 
taxonomy 
of tourism 
websites. 
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Which of 
these 
websites 
is the one 
that 
Kraków 
delivers 
to its 
guests? 
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WhoŮs Who? 

If youĕre in serious doubt about a websiteĕs whoĕs who, finding out who owns 
the second-level domain name may be worthwhile. 
To do so, you can consult the whois form on websites like who.is, where 
owners of the ėinternationalĘ domain names, the first level of which is .com, 
.net, .org, .biz, .info, .tv, .is, .travel or the like, are usually found. 
National domains instead, the first level of which coincide with national 
statesĕ acronyms Ē like .pl for Poland, .it for Italy, or .uk for the United Kingdom 
Ē may also be searched for through individual national registration authorities. 
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