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What Are We Talking About Today? @M\’

e
1.Managing Globality .a

2.Destinations Jrr

3.The Industry v Tui
Management
du tourisme

4.0TAs & Metasearch Engines

.

5.Travel Communities

7.PeerTo-Peer
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Managing Globality

A definition of tourism | Management
JeafPierre Loimtart  du tourisme

tourism engineer. T y—pe
elourism is the manag i B
of globaliy. Grotar |

A paradoxycal definitio o

a stimulating one. Balfet

It makes us perceive h g
broad our sight should %iss
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Destination? What Is This?

The main keywort
tourismdsstinatio

Butvhat is
a destination?

Aterritofy
Aroffe?
Anetwo?k
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Destinations As Territories Q) 1)

= e
e [Fysical sgaawhich a visitor spends at least one overnigh
It includes tourism products such as support services and ¢
tourisresourcws t hin one dayes ret |
It has physical and administrative boundaries defining its i
Images and perceptions definimg dsmpetitiveness
Local tourism destinations incorperate valiettsn including a
host community, and can ne

The World Tourism OrQAT®){12999, 2007
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Destinations As Offers & A

e undief activities and factors of
attractiveness situated in a specific [
(site, locality, destination) [which] ca
provide a welistructed and integrate¢
touriswiferthat representsiiactive 2

system of tourism hospitality enhance
resources amclre E

Maurizio Rispoli, Michele Tamma, e T S T
Cae Fos,¥enice, 1995n i v

IT for Tourism ServicesJniBg 20192020 (@l e Destinations, Industry, P2P. Lecture 03 pagd



eThe da2sbli aandddafinec
by the visitor,
to which the visitor Is attracted and i SppE——
he ielm/ wi t h t he Destination Management

Nothing less and nothing mozethen e

jlnstitute for Systemic %4
Management and Public Governancg?;
of St. Gal | en, D {
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Destination Management Organizations £ ) |
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What should @@y s mearetimo £5 2 branding SOl
S8 > t
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Or has it basicatiatm a r epaeus2Betico ur i s m

image credititcopean Travel Commission
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WeUr e Al I

Stakeholdenin
[countable]

Someone who has inv
money into something, ok
who has some importan
connection with it, and
therefore is affected by | |ts
success or failure.

Stakeholder in... &

ECitizens should be =

stakeholders in the s = - '«1

they live in. definition from Long nary of Contemp@fary
{ image credit.to mllnltylm n com,| C Canada

—
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Destinations Are
/

Their

Stakeholders
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Back To The Basics &

Ifitisadestinatiaebsite?

Cayouwspelts
e

Acategdty

trivago

Frommers

V 4

AIR FRANCE

Amodel
Amaitask
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Which of are
- these  the other
g s v websites twdoR

st o - e - IS To begin
1= | that answering,

to its of tourism
guests? websites.




o

WhoUs Who? — A EREN
1S A Ueessa

| f youéere d nweles i (dading odiaholown
thesecodével domain mayce worthwhile.

To do so, you can consult the whois fornwbo.sgberes like
ownersoféghe nt er n at I, thefiest level of whinjnis n
negtorgbizinioiy.is.traver the like, are usually found.
National domains instead, the first level of whigioceincide v
state& a cHikepdoy Rokanidor Italy, oifor the United Kingdc
Emay also be searched for through individual national regis
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