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What Are We Talking About?

1. Overtourism?

2. According To The UNWTO
3. Tourists As Vandals

4. The Local Level

6. The Global Level
1. The Club di Roma Level
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Is Overtourism A Buzzword?

b/ :
"Overtourism” —this recently introduced word —might be a buzzword like
“Smart Cities”, "Smart Tourism”, “Big Data”, or “Artificial Intelligence.”

w5s Longman Dictionary of Contemporary English UPDATED EDITION

[GTEAoARY. | acrwaron | [ ob/amai op up |
| buzzword nour| “WHQua ch |IT| + | tools 17
o ) |
Q )) Menu Viiord family Ward origin Werh for
[countable] = resnant
a word or phrase from one special area of knowledge that people Zampres Al =
suddenly think is very important: [ e e :
4 'Multimedia' has been a buzzword in the computer industry for AetVate your langiiagu o
years.
(/ [ B Ll T N s T
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Or Are Its Root Causes Overlooked?

CURRENT ISSUES IN TOURISM § ROUtled_ge
https//doi.org/10.1080/13683500.2019.1618249 Taylor & Francis Group
RESEARCH LETTER | Chock or updates
Framing overtourism: a critical news media analysis
Giang Thi Phi ©
The Faculty of Humanities, Aalborg University, Copenhagen, Denmark

ABSTRACT ARTICLE HISTORY

To better comprehend how the news medla frames modern overtounsm Received 28 April 2019

Results suggest that
root causes of overtourism are largely overlooked and the focus is on
reporting tourist numbers and impacts on local.

COMMHTIUNIUES drna tourisis, Hiere 15 d 1necd o expiore responsipiiues ol
diverse tourism actors in addressing overtourism, along with discussions
on alternatives to the pro-growth paradigm and the industrial work-
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Some Data

City Overnights per inhabitant
Paris 16

Amsterdam 16

Barcelona 11

Barcelona (old city) 20

Rome 9

Vienna 8

Venezia Centro Storico |43

Baskakova, Peretta. Overtourism. Sistur, October 2019
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The approach
the

IS currently
adopting

‘Overtourism’? Understanding and Managing Urban Tourism Growth
beyond Perceptions Volume 2: Case Studies

Volume 2: Case Studies

‘Overtourism’? Understanding and Managing Urban Tourism Growth
beyond Perceptions Volume 2: Case Studies




Is Overtourism An Issue Of Attitudes?

Wi | shn i Regsie | cati[Engisn ] GO@OOD

The UNWTO ¥ cLibrary

considers
overtourism — e
as an issue of e ]

- Pebebet Sepurine 2013
attItUdes The management of tourism flows in cities to the benefit of visitors and residents alike is a fundamental issue
for the tourism sector. Itis critical to understandIresidents' attitude towards tourism to ensure the development

of successful sustainable tourism strategies.

Thia regon 3nahaes e percegtion - Aersteedam,
Barcelona, Besdn, Copenhagen, Liszon Wnich, Salzurg and Tainn ~ and proposes 11 sralegies and 68

Goats.

Chex hiere 10 oBtsin the il versson of Mis publicabon

Chcx hee to Gowréoad the factsheet Many ot are avatatie for sale
In printed versins.

Kryvmda«o,n tounsm cangestion. tounsm growth, urban touizm, oty teurizm, management

tages, tourise ik, teunsm pabey Pieass ask about cur priet 6cHONG OF check
ot W publcations.

owrezad tres Cook {FOF 0 T7M8)
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Overtourism Is A Multidimensional Issue

Q’ sustainability Ifn\nw

Article

Is Overtourism Overused? Understanding the Impact
of Tourism in a City Context

Ko Koens ¥2*, Albert Postma 3 and Bernadett Papp 3

! Hotel and Facility Management, Breda University of Applied Sciences, PO Box 3917, 4800 DX Breda,
The Netherlands

School of Tourism and Hospitality, University of Johannesburg, Johannesburg 2092, South Africa
European Tourism Futures Institute, NHL Stenden University of Applied Sciences, PO Box 1298,

8900 CG l:euwarden, The Netherlands albert postma@s'enden nl (A.P.); bernadett.papp@stenden.nl (B.P.)

Results hlgh_hght that overtourism describes an issue that

2
3

15 multidimensional and cnmplex.

AUSTALL OrICss glanrowo yvars, aic

ProroveriousnTIas TWF

USUNnic o ane

most discussed issues with regards to tourism in popular media and, increasingly, academia. In spite
of its popularity, the term is still not clearly delineated and remains open to multiple interpretations.
The current paper auns to provnde more clanty with regard to what overtounsm entmls by placmg

80 smkeholders in 13 Eumpean cxtnes Results hnghhght that overtourism descnbes an issue that
is multidimensional and complex. Not only are the issues caused by tourism and nontourism

stakeholders, but they should also be viewed in the context of wider societal and city developments.

alo Overtourism As A Buzzword?

AT




SFPY \TO
(A UNICA

INGRESSO R
RESIDENTT

v
\VE NiL

When gates al et
ENTRANCE 'uI\
l\l/l\l NICA

RESIDENTS -} —

@ PO

B NI HD




Baskakova, Peretta. Overtourism. S{@tur, October 2019 Overtourism As A Buzzword? 1



Journal of Hospitality and Tourism Management

'l
[.LbL\ IER journal homepage: www.elsevier.com/locate/jhtm

Destination branding and overtourism o

Hugues Séraphin™’, Mustafeed Zaman”, Sharon Olver®, Stéphane Bourliataux-Lajoinie?,
Frederic Dosquet™

* University of Winchester Business School, United Kingdom

* University of Perpignan, France

© University of Sunderiand, United Kingdom

A University of Tours, France
“ESC Pau, France

So far, no research has investigated branding, and more
broadly marketing as the reason of overtourism.

AT T TRTOTS0To o —ITEXT (TOUITS TR o T, ypeT
This Research Note argues that the branding strategy adopted by these faee. tasline. symbollc elemenls)lspanof lhe brandlns strategy of any

destinations _is_pla a_significant role in the emergence of over- organisation (Foroudi, Melewar, & Gupta, 2014; Kladou, Kavaratzis,
tourism. So far, no research has investigated branding, and more Rigopoulou, & Salonika, 2016), the branding strategy needs to go way
broadly marketing as the reason of overtourism. Existing research beyond just designing a logo, as on its own it has proven very limited in

mainly investigates the consequences of overtourism, namely anti- terms of ability to convince potential visitors (Kladou et al., 2016),
tourism movements, tourismphobia and pollution, ete. (Paris, 2017; dapile the fact that the slogan or tagline has an exclusive appeal and
Petkar, 2017; Seraphin, Yallop, Capatina, & Gowreesunkar, 2018; Yazdi n the affecti nt in the overall message (Gali
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Highly branded
destinations may
attract uneducated
tourists.

Tourists As Vandals

image credit to corriere.it
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Educating Tourists? An Example from Split

o oz, e

?RI SPECT & [Nlm\i

?

]

"But s this an effective apprdac
And, most of all, does it work
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Overtourism Worldwide %o
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An evaluati%g of ove%urisworldwide, o

as reliable as it could be, o ©
definitely concentrates in Europe. responsibletravel.com
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Local? GIocaI7 GIobaI7

= [he underlymg idea of current consultatlon IS tovert:’unsm
should be addressed atalocallevel 1 & :
" t's clear thdt the number of wie {i" lowgd | ) ef ter the Sistine
, g~

Chapel or the Last Supper Mgt be'ii
=So why s"‘ ldn’t bigger:
similar limitations? ! |
= But is this local approach sufficient? OFshould overtourism be
addressed by considering global limitations? "
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A'map of Airbnh

In
Florence Italy, 2016.
t shows the that
talian destinations
are taking in terms of

Airbnb Listings 2016
|:] Historical Centre

0.375
L I

community

1.5 Kilometers
1 I |
Esri, HERE, DelLorme, Mapmyindia, ® OpenStreetl ap contributors, and the GIS user

Source:




= The abovementioned seminal contribution by the University of Siena
introduced the world “airification” to the academic debate in 2017.

= The paper demonstrated that —a leading online marketplace for
arranging or offering lodging, primarily homestays, or tourism
experiences — poses to the of Florence.

= The Siena researchers propose to act on the and the sides.




Digital Factors

= The conclusion by the Siena researchers is that digital transformation
should be included in the number of culprits as far as overtourismis
concerned, and suggested to involve similar digital factors.

= |f Airbnb suffocates destinations by providing too much
accommodation, low-cost airlines like Rvanair can be blamed for
suffocating destinations by providing too much international transport.

w/
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Airbnb Listings In Europe...
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Not only
Florence.

Places like
Ravenna or
Alghero share
a similar
predicament.

source: Adamiak, 2018
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... And Ryanair Growth

v | Mewgeleny  VihoDskiy  MemOfesCommet A8  Ohaws S03  Fesbact  Twfe  famds  Dweeeweied feey

News -

Ryanair Q1 Profits Fall 21% To €243m Due To Lower Fares, Higher Fuel & Staff

Rya nAir may be Costs Full Year Guidance Unchanged.

. . Q1 (IFRS) Jun. 2018 Jun. 2019 % Change
Guest 37.61 41.9 +11%
loosing in terms Lond Factr oo % :
. . AN Revenue £2.08bn €2.31bn +11%
of Profit AfterTax, == 309m
) - s B qu— Basic EPS (euro cent) 26.62 21.47 -19%

but the numberof o

A2 gaeen. Conts roee 19 e cor fusd 88 Incresssd 24N and Leada coes wers fully consclichetsd (et not in the prioe year guanier)

their guestsis = = = =

Rwversw Q0 Qe o

- e e
Sanc EP3 (e cort) x4 no RLLY

increasing anyway. oo

A peaveinly gaded (7 profies Tel 29% 16 €250 dhan 0 dower Tasnn Mgt fund and ot anme

Q1 mghhgee moode
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The Global Level

"Tourists Go Home!” - Tourism Overcrowdmg And
“Tourismophobia” In European Cities
(Can Tourists And Residents Still Co-Habitate In The City?)

Istvan Egresi
Center for Research on Settlements and Urbanism, Faculty of Geography, Department of Human Geography and Tourism, “Babes-Bolyai”
University, Cluj, Romania

indiscriminate place marketing, as well as the development of low-cost flights and the popularization of home-sharing
platforms, such as Airbnb, has led to massive surges in the number of tourists visiting European cities.

Tourism_development provides numerous advantages to the host nations and places. However, more recently,
indiscriminate place marketing, as well as the development of low-cost flights and the popularization of home-sharing
platforms, such as Airbnb, has led to massive surges in the number of tourists visiting European cities. Swelling number
of tourists creates massive overcrowding making it difficult for locals to live in the more touristy neighborhoods. Some
cities, where tourists and locals battle for the use of shared spaces, are already stretched to breaking point. The questions
we ask in this paper is whether or not it is still possible for residents and tourists to co-habitate under these conditions
and what tactics should be employed to change tourism so as to manage its impact and make it more sustainable for
both tourists and residents.

keywords Urban Tourism, Place Marketing, Home-Sharing Platforms, Tourist-Resident Co-Habitation
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Discussion Is Going On

= Qur provisional conclusions, which are based on a wide literature
review and our experience, refer both to a scenario paper and a book.

= A book on overtourism for the Italian market of higher education isin
fact currently been edited by a group of researchers and professionals
from four universities (Bergamo, Bocconi, Luiss, and Trento) —plus a
UNWTO Commissioner —and will be published by McGraw-Hill in 2020.

= Also, we couldn't help but considering that tourism is being discussed by
columnists at the highest level, like Janan Ganesh on The Financial Times.

Baskakova, Peretta. Overtourism. Sistur, October 2019 g S[e Overtourism As A Buzzword? 28
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A Giddy Treat?

&OATES

FTWeekend

The last dayé of the
middle-class world citizen

Ignan Gaﬂesh

Citizen of nowhere

The last

the | of air travel! ties to p
Fl 2 h. | fsachoice. A small change in mores,
Ylng st | anddifferent choices will flow.
ben. | Some of them will be impossible to

reverts to its mid-20th century status |[*
as a giddy treat. At least in the west, it |
- _ 4 becomes politically impossible to build
mlddle ( or expand an airport. Meanwhile, the
froideur between Airbnb and tourist
cities escalates until the firm is g
garrotted in red tape.

Janan Ganesh

itizen of nowh

ends their viability outright. At the when I was seven. | entered the job
same time, anguish about climate market during perhaps the biggest
change leads to much higher taxation | boom ever, The decline of cities went

and even rationing of air travel. Flying
reverts to its mid-20th century status
as a giddy treat. At least in the west, it
becomes politically impossible to build
or expand an airport. Meanwhile, the
froideur between Airbnb and tourist
cities escalates until the firm is

into reverse as I started going out in
them. I grew up with the Channel
‘Tunnel and easyJet. 1 am, just about,
digital-native. But precisely because
things have been so benign, I assume
my lifestyle is somehow naturally

e e

fault on ethical or ecological grounds.

| Butno-lose change is rare. The losers

will be those who have grown used toa
fluidity of living that was once a
millionaire’s preserve.

The passenger in seat 1A was never
the interesting case study in
globalisation. The world has beena
small place for the rich since at least
the Grand Tours of the 1700s. It was
the person on the budget flight, bound
for a cheap rental, via a bargain ride,
who was the larger relative winner.
This decade — the decade of Uber and
Airbnb — was theirs. The next might
not be as kind. It is not globalism per se
that is in trouble so much as the
democratisation of it.

In other words, the wrong people
are nervous. I meet one percenters
who exhibit the twitchiness last seen
in high-born Parisians circa 1789,
They smell the mob. But the
confiscatory taxes and civil revolts
they dread are still distant prospects.
Much likelier in the coming years is
the pricing out of others from an
approximation of their lifestyle. That
we were priced-in in the first place
was always something of an
aberration. It owed a lot to services
that were unnaturally cheap. A
correction might lie ahead. There are
days when the world seems to be
made out of water, so little resistance
does it offer. Dive in while you can.

h@ft.com

occurring.
garrotted in red tape, The loss of Itis not. It is the result of societal
in holiday i could have gone the other

about an increase in hotel prices. way — and may yet. The tax treatment

In lots of little ways, the costs of a of capital (which feeds those frothy
mobile, frictionless life go up. companies) is a choice. The legal status

isposabl fail to riseas fast. | of gig isa choi ‘much
T T T T — T T

s
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The Club di Roma Level

Last but not least — beyond newspapers, books,
and the academia — our conclusions may bring
us to think at an even higher level.

In other words, do we still believe that we can

reallv accomodate all the tourists who will like i A\ -
to visit Italy in the future at the same time? [ LIMITI e
Shouldn't we consider beginning to think in el
terms of limited numbers for the next decade?
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Responsibilities Management

A definition of tourism by du tourisme
Jean-Pierre Lozato-Giotart, Territofes, offres et stratégles
a tourism engineer. 3¢ édition

“Tourism is the
management of globality.”
A paradoxycal definition,
yet a stimulating one.

It makes us perceive how
broad our vision should be.

PEARSON
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Key Points

allssue?’
an ‘estma ons

1. Overtourlsm Is A Buzzword, Or A Multldlmen

7. And Possibly As A Growth Liltation IsSue
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