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INTRODUCTION

• Type of activity - Exhibition 

• Location - Milano, Italy

• Founded -1914

• Visitors - over half a million a year (event 

lasts  6 days)

• Exhibited - more than 1,200 brands (2021)
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FACTS AND NUMBERS

• EICMA, since its first edition of 1914, takes place in Milan and is confirmed as the most 

visited event in the field by number of Exhibitors, Visitors, Operators and Press 

Internationally 

• Total surface area occupied 280,000 square metres of which 85,000 MotoLive 

• 1,278 Brands from more than 44 countries (64% from abroad)

• Journalists 4,053

• Influencer and Media Operators 4,065

• Trade Professionals 43,623 (55% from abroad)

December 2021
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Sourse https://www.eicma.it/en/about_us/



Who - IDENTITY
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LOGO graphic minimalism depicting a 

motorcycle wheel, indicating the theme 

of the event.

TAGLINE on the main page invites to 

visit the event and welcomes visitors.

GRAPHIC DESIGN Futurist style.

WEB IDENTITY
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Graphic Design

• Date, time and place of the event 

are highlighted in color.

• Advertising integration presents a 

visual countdown to the start of the 

event. 
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Destination image
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Destination image
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You can find out about the project and contact the organizers in all popular

social networks. Links to them are not indicated on the main page; to find

them, you need to go to the site menu section.

There is no Twitter link in the menu, but the event is also presented on this

platform.

Social presence
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Social presence

On the Facebook page,

posts are published in

English and Italian

The version of the Instagram

application for the

smartphones is more

convenient, stories are not

loaded from the computer, a

login is required to view.
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Social presence

Presence on YouTube

https://www.youtube.com/watch?v=sah16cPF19E
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https://www.youtube.com/watch?v=sah16cPF19E


Social presence

Business page on Linkedin only

in Italian, the convenience is that

there are links to the people

responsible for the event

EICMA Twitter hasn’t been

updated since 2016, but we can

see the old logo there.
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Web Reputation

It is difficult to say what kind of

feedback the visitors have, there

is no way to write your thoughts

on the official website, the

activity on social networks is not

very high.
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What - CONTENT
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Manager’s needs & Info

In the «about us» section

responsible officials are presented,

but no contacts are indicated

(phone, number, e-mail, etc.
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Users Content Compliance & Info

Useful information about

COVID - 19 for different

categories of participants
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User’s Content Compliance & Info

Important information about

accommodation, transfer, and

luggage services. Here you can book

in advance any of these options.
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Media

There is an opportunity to see

albums for the past 7 years, if

you separately click the year

and the photo. In the same way

you can view the video gallery.
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Links, Events & Copyrights

• Types of information collected

• Purposes and methods of processing

• Subject to whom the personal information 

may be communicated

• Rights of the interested party

• Data Controller and Manager

Details of the privacy policy is presented on the main page 

of the site and includes 6 points
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Links, events & copyrights

All links to news and events

work like albums.

The site has working

links to articles on

social networks.
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Why - SERVICES
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Info center 

Information for different categories of visitors
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Hospitality & Accommodation 

Online service for booking

hotel with a bot that can

answer questions,

baggage collection and

transfer
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Contacts & location

Request for feedback 
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Security & privacy 

Privacy policy available in English

and Italian
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Where - INDIVIDUATION
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Keywords

Motorshow Milan

Moto Exhibition

Commercial

Motocycle event Italy



Common Data 

Download 

speed
1,91sec.

Site cost 3,862 US$

Page size 80,12 kB

IP address
5.196.6.20

7

https://be1.ru/stat/eicma.it
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Site indexing

Yandex Google

Pages in 

search
2383 1600

Google search results
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Attendance dynamics

November 2021-

305,056 people

visited the site

77,4% - through

search

16,4% - Direct
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Geography and social links

Data from June to

November 2021

Links to representation in 

social networks
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Social media : quality and quantity

Instagram

69,200 followers

Linkedin 2,024 followers
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When - MAINTENANCE
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Update frequency

News on the site were actively

updated before the event in

December 2021
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Update frequency

Social media are updated

regularly, for example

Instagram almost every day.

Facebook and Linkedin less

often: a couple of posts a

month. Probably a more

popular resource was chosen

to submit information.
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Sustainability

A significant section is

devoted to sustainable

development. Here, the goals

and objectives, as well as

actions necessary for the

environmentally friendly event.

The rules for participants and

visitors are written in a nice,

joking way, but so that

everyone understands their

need.
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Is everything available to me?

Due to the fact that the event

has already passed some links

are not available. They are

supposed to be updated on the

eve of the next event.
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Is everything available to me?

Link to buy tickets, sends the

user to the queue site, where

there is an explanatory video

of how waiting works.
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https://www.youtube.com/watch?v=O6fo0biAc64


How - USABILITY 
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Home Page

The main page has large and

convenient menu, as well as

language selection options. Since

the event is attended by many

foreigners, more languages could

be made.
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Usability. Smartphone version

The mobile version hardly differs from

the full one. Important note: when you

scroll down the page, scrolling is very

slow, you need to try several times.
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Usability. Smartphone version

Check for mobile adaptation 

• Mobile Friendly Test

• Tag viewpoint specified

• No Flash elements

• No Java applets

• No Silverlight plugins

https://be1.ru/stat/eicma.it 
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Usability. Speed

Load time from Germany
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Usability

Broken links analisys
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https://www.brokenlinkcheck.com/broken-links.php#status

https://www.brokenlinkcheck.com/broken-links.php#status



Conclusions

Advantages Disadvantages

Convenient navigation Slow swipe on smartphone

The opportunity to see reports on

past events
Lack of contacts organizers

Possibility of feedback Some links don’t work

Extensive service
Two languages for a significant

event website
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Site not updated during the year



Thanks for your attention :)
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