s: Azam Satayesh, Caputo Jlaria, Curreli 7-'ed rico,
- Nashef le Doula, Nicoli Valeria, S’avoldellz
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L ;- P
WHO? - SALE OF
THE VENICE

IDENTITY ‘VENEZIA E UNICA’
“VENICE IS UNIQUE’ CITY CARD

|:> Citta di Venezia @ INFORMATION L GIN

Official City of Venice Tourist

and Travel Information

r- [ETEET,

30 citta divenezia

g:- n

® Topay B w VENEZIA UNICA CITY PASS - BUY NOW > I
|
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W H ) VéNEZlA Official City of Venice Tourist

UN'CA and Travel Information

IDENTITY

MAP

B e e S e
VENEZIA UMICA CITY PASS - BUY NOW >

Drvoamares  oew

4 Citta oi Veneria @ INFORMATION  LOGIN PR T ——
- -
VENEZIA Official City of Venice Tourist - VENEZIA Official City of Venice Taurist
NICA and Travel Information - UNICA and Travel Information

H

2

L :

. :

| A : ;
M) ) ?, j §

[ P ‘\’; S p &
L NG,

3 -
Events [CR VRV TPME  VENEZIA UNICA CITY PASS - BUY NOW >

VENEZIA UNICA OITY PRSS - BUY NOW >
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WHO?
IDENTITY

vie Nihene A5 S
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e g ¢
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WHO? ' e — ==

ia (Itv of \Iemce Touris

IDENTITY | DNICR . o St nmteaton

THINGS. TD 0O ARCHeRE

DACK TO VENEDA SWCA

FILTER BY TOPICS:

EXHIBITIONS (13)
MOSTRE (8)
MUSICA (5)
Performance (5)
MANIFESTAZIONI (4)
CHILDREN (3)
EVENTS (3)
OTHER(S) (3)

| l(l W =
wall We ovencouno
I\P " YC\S.YI'.‘:: "

P

VENEDA
NATALF O LUCE 2620

SPETTACOLO (3)
TRADIZIONI VENEZIANE (3)
CONFERENCES AND CONVENTIONS
@

TEATRO (1)

dogethbr?

17. MOSTRA INTEANAZIONALE O ARCMITETTURA

FILTER BY PRICE:

PAID ADMISSION (16)
FREE (10)

IS

HAPPY( ¢«
FRIDAY "A."‘ ”HDA:’ "

DNCENSRE 2000

MAPPY FRIDAY - 27 MAPPY FRIDAY - T
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WI I Q T? HOME + VISITVEMCE » INTRODUCTION TO VENICE
M

Introduction to Venice

C O N I E N I X ’ { 5 = h you noad to know to explore Venice and the islands

true ity o
wandenng away from the well-trodden tourist routes (o &

VISIT VENICE S0 TRAMASILE VENCE

HOWIT W

sl wroae orict Ssed Mar s S, B

oo SN hokds Mckden st for BOse M0 Kaow how

BUY NOW

wander off the Bealen rack

AIFUEM carrpeion y mcies dow mod sustmnatie |
e Tum ol of e

sy e the

MUSEUMS AND MONUMENTS DETOURISM offors

e DETOUR

PRACTICAL INFORMATION
VENETIAN UFESTYLE
MARKETS

BEACHES

CHILDREN IN VENICE

EVENTS

CONTACTS

» Datosrism web magazine, 4 gow
« Detosrism newsotier

D0 12 MW NewsTY

) 0 Faoetook, Twimer. Aintensst, nstageae

ENJOY YOUR DETOUR!

The Office of Sustanable Toursm of the City of Venice
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e

WHAT? -~
CONTENT

HIGHLIGHTS THINGS TO DO ARCHIVE BACK TO VENEZIA UNICA

LUCE, LA RINASCITA DI ITW

VENEZIA

from 10 Oct 20 BUY NOW
s

Froa

VISIT VENICE

L'arsts inlernanons

aguna con il

Venaza™ ¢

LOCKDOWN

MEASURES COVID-19 CONTACTS

S#o del
READ MORE
[ ¥
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WHAT?

CONTENT \/Audio/video-quides

PEGGY
GUGGENHEIM
COl ECTION

.
— yRU BN - 228
Lo » - :

FONDAZIONE CINI

|

HOW IT WORKS
FOR VISITORS

BUY NOW PEGGY GUGGENHEIM
FOR REGULAR USERS
AUDIO GUIDED TOUR DUVA VIDEOGUIDE You Octiicion K ona o6 the

TEATRO LAFENICE f
most important museums in
Teatro La Fenice is defintely Expiore the incomparable Raly fot 20th-century
a must for making your stay acchiecture of Cind European and American art
In Venice unique. Foundation with DUVA
videoguides READ MORE

READ MORE
READ MORE

VISIT VENICE

POINTS OF SALE AND COLLECTION

EVENTS

CONTACTS

Website contents fulfill users’ needs
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AVM
e Holding

s a:::lng = VEIE W‘B Follow us

© 3014 Vela SpA Privacy Palicy  Cooldes Polcy o o o @ @ 9

Tutti i diritti riservati - Ve La. S.pu. all rights reserved

Societd del gruppo Avm per la commercializzazione dei servizi di trasporto e dei principali eventi a Venezia - Sede Legale: Isola Mova del Tronchetto, 21 = 30135 VENEZIA Fax <39
0&1272.2663 Registro delle Imprese di Venezia n 03069670275 — REA VE 278800 C.F & PL 03069670275 Capitale Socale € 1.685.000,00 iw E-mall velajivetaspa com. PEC
velaspa@iegalmail it Sacieth soggetta allattivith di direzione e coardinamentn di Sum 5.p.8,

@ VENEZIA UNICA CITY PASS - BUY NOW >

VENICE ;.EAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 10
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WHAT?
CONTENT

Texts are
clear,

informative, |:>

In order and
easy to
understand

Piazza San Marco: DIGITAL CHRISTMAS by Fabrizio Plessi

Starting December 4, 2020.

The creative intervention that Fabrizio Plessi, an internationally renowned artist, wanted to create for Christmas
2020 in Piazza San Marco is a tribute to light and a message of rebirth .

The installation is placed between the two columns of the Piazzetta until & January 2021, A luminous sculpture
which, taking the shape of a tree of life that symbalically unites the earth to the sky, interprets the deepest
meaning of Christmas. It is imagined as a gigantic golden mosaic that recalls the gold of the Basilica and in
which each pisce has a life of its own. The luminous flux of each element, going in different directions | creates
aintertwining of contaminations that represents the dynamics of interpersonal relationships but also
enhances the historical memory of the city , a place of meeting and exchange between different cultures par
excellence.

An evocative sculpture that launches a message of hope from Venice and demonstrates how, once again, the
light of art illuminates the future .

The lighting project for Christmas 2020 in the Marciana area alzo includes a lighting intervention at the Old and
Mew Procuratie and along Calle XXl Marzo to Campo Santa Maria del Giglio and the extension of the work by
Fabrizio PlessiThe Galden Age on the facade of the Napoleonic Wing of the Correr Museum until & January.

Powered by: Generall .

We thank the Superintendence of Archeology, Fine Arts and Landscape for the Municipality of Venice and the
Lagoon , the Piazza San Marco Association |, the Venice Civic Museums Foundation and the Venice and Rovigo
Chamber of Commerce for their collaboration

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021




WHAT? Pictu res are amazing a_nd
appealing but the website

CONTENT = e = lacks videos

COLLECTION

APERTURE
STRACOHDINASIE

ACCADEMA

The website = s
provides :

Information

on the

planned
programs

with details S

and specific e
locations

"
3 4
oo Nssan Noursnts Nooes of 7e
SR Vartnd
STMARKS SORRENLSEVS

SCALA CONTARNI
DL BOVOLO

CA' PESARD
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WHAT?
CONTENT

The website
offers
external links
to other social
media sites,
websites and
pages

HOME » VISITVENICE » ACCESSIBLE VENICE » WHEELCHAIR RENTAL

Wheelchair rental

Some medical and orthopaedic retailers in Mestre and Venice offer a wheelchair rental service (for a feg). This service is particularly useful for tourists with physical disabilities who would
like to visit Vienice using a light wheelchair.

The wheelchairs are foldable and manual.
Itis advisable to book the service about 10 days in advance.

To find out the addresses and telephone numbers of the retailers offering this service, ploffse visit the “Wheelchair rental” page inythe “Disability” section of the Municipality of Venice's
official website.

= (ittd di Venezia (© INFORMATION  LOGIN

VENEZIA Official City of Venice

= "ONICA =™

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 13



" The website

pFOV:cdtléS declares
usefu e i— . copyright but
downlog?aple > e no information
matezla sin iy e regarding legal
I the , protection of
tineraries the content is

section ©2014 Vela. SpA. Privacy Polic found

Tutti i diritti riserva®? - \le.La. S.p.A. all rights reserved

Societa del gruppo Avm per la commercializzazione dei servizi di trasporto e dei pr
041272.2663 Registro delle Imprese di ienezia n. 03069670275 — REA VE 27880
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WHY? SERVICES

Users’ needs are satisfied
RErCErld  Managers’ needs are not satisfied

Pros.

- Various sections (getting there, moving in
Venice, Restaurants & bars list, Events etc...)

- Itineraries (with downloadable content and focus
on sustainability and accessibility)

- 'V nezia City Pass and Rolling Venice Pass

- Many tips for journey planning

Useful Information

Tesapiare

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 15



WHY? SERVICES

ON THE OTHER HAND...

- No accommodations are listed

- No weather forecast service

- No interactive map besides the one for r A
events

- No services are offered for managers
besides the possibility of becoming an
official reseller of their products.

There is only a brief section regarding weather in Venice
on the “what to pack?” section Reseller

What to pack?

Become an authorzed Venazia Un

‘What o biring with you
regedler
the baauty you need to do it on foot

In autu
burt the chimak

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 16



L Ontd e Veneria

W H Y? S E RV I C%L = VENEZIA Official City of Venice Tourist

. . UNlCA and Travel Information

E-COMMERCE

AVAR \\|=V4 VAN CITY PASS ‘

AND ROLLING VENICE CARD -
a PUBLIC TRANSPORT IN VENICE e !
ﬁ AIRPORT TRANSFER MARCO POLO - VENICE = vcnezmumcnunpns.s-m;v:o!::s )

=
? * PARKING AND SERVICES

Including:
- Public transport W;”:-;-r**;v
- Admission to museums, churches and other : ‘# #E 53 i

attractions
- Parking and services like wi-fi and public toilette
- Various discounts in some galleries, stores and
libraries
Map of the city with highlighted attractions

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 17



ERVICES PRIVACY AND SECURITY

https protocol:
; B Certificato
oo Cookies: o
CITY Cookie:
VENIECZAIA EVE NTS £ Impostazioni sito

Cookie policy is available in 6
different European languages
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WHERE? INDIVIDUATION

Venice - Wikipedia
Vet che B voC) Che LSO CON O CORENOND I TRk

APesio] Yence - esonm 4l Veneda b g

e wikipedia g Wikl + Vence v Tiaduel quasts paging
Venice - Wikipedia

Venic

cpottan Elevatol

Country. fak Demoaymis); \ensziang, Venetan Ergisd

Repebic of Venke Timeine of Venice Venke in meda \ence of the Norh

FARLomUne verezan v

Comune & Venezia.: home

Venezia Unica

BTy

VENICE TEAM - Web presence quality evaluation

GO gle Visit Venice

Q4 Tutti [E) Notizie B Immagini

GOOGLE SEARCH ENGINE

X

@ Maps i Alro Impostazioni

VISIT VENICE | VeneziaUnica City Pass

Introduction to

www.visitvenezia.eu v

ezia All you negsf to know before visiting Venice

Visit Venezia Official - La guida della citta d

Visit Venezia Official Ia g

citta di Venezia. 1 migliori ris. QAT di Venezia. Cerca il tuo

Tour - Cosa fare a Venezia - Fare Shopping Prodotti tipici ...

* When typing
«venice» on

4— Goog le, VENEZIAU

NICA achieves the
the 4° position

When writing
«Visit Venice» the
position achieved
Isthe 1°

IT for Tourism Services - University of Bergamo - 2020/2021 page 19



WHERE? INDIVIDUATION POSITIONING IN BING AND YAHOO

¢ The website position itself at the 4°page
when typing “Venice” on Yahoo

4° place schieved when typing “visit Venice” ¢ When typing it on Bing positions itself
ch Binn at the 5°page

Gmded Tours Vemce Cerca Guided Tours Venice - zapmeta

o
¢ 5° place on Yahoo Tiova,Nel_wieo
WII e. Visita Adesso ZapMeta e Trova Info dal Web!

Risultati di Qualita Ricerca Efficiente

Top 10 Coolest Luxe Hotels Venice - in 2020 (#1 Best Hotel Venice)

http://www.luxuryhotelsguides.com/venice/coolest hotels
Ann. Top 10 uxe Hotels Venice. Boutique, Luxury, Hotels & Resorts.

Ricerca Intelligente Trova Subito Risultati

Venice su Amazon it - Scopri tutte le offerte

Friendly Venice, Venezia ca, abbigliamentio e aliro ancora.
http://www.booking.com/friendly-venice ~

) ) ) ) 10 Small Luxury Hotels Venice - Hand-picked Guide 2020 - han] .
Ann. Miglior Pre ito! Prenota Friendly Venice, Venezia. ) :

hand-picked-hot
our manualr, cu

Venice Tours - Venice Tours da 9€ - Sconto del 66% - groupon.it

https://www.groupon.it

IntroducTi .

VISIT VENICE | VeneziaUnica City Pass Traduci questa piyna
https: ffwww veneziaunica. ltfen,’cnntent!\nsr[ -venice- 0 v

Ricerche correlate
venice airport

venice beach

venice italy

venice marathon

How It Wc-rk.:-E.uy Now - Partner Companies - Visitare Venezia - Museums and Monuments

¢ Precedente 2

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 20



WHERE? INDIVIDUATION VISITS AND VISITORS’ NATIONALITIES

* 61.140 visits in October

¢ 520.000 visits in the last 6 4 _ ¢ ltalians form the
months from PCs and ¢ 60% of users switch to I—argest group with

portable devices another page after-30 57 04 %
seconds of navigation B

o PR Engagement
Total Visits to veneziaunica.it @
| L1 ltaly 57.94%

) ] On desktop & maobile web, in the Ie.

Total Visits Germany 17.73%
(% Avg. Visit Duration ) )
United States 3.36%
8 pages per Visit

= Austria
7 Bounce Rate

== Poland

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 21



WHERE? INDIVIDUATION VENEZIAUNICA’S WEBSITE

TRAFFIC SOURCES

The two major sources of
traffic are:
4 Searching trough search Traffic Sources for veneziauni
engines -
& Direct researches to the \ N
site

11.85%

£
Referrals

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 22



WHERE? INDIVIDUATION SOCIAL NETWORKS

FACEBOOK INSTAGRAM TWITTER YOUTUBE
37.932 likes 7.997 views
39.927 followers 57.300 14.243 followers 2.650
followers subscribers
Lo Medium-high Low Low
engagement engagement engagement engagement
Only ltalian is Only ltalian is Only ltalian is Only ltalian is
used used apart used used
from the main
page

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 23



WHERE? INDIVIDUATION COMMUNICATION WITH USERS

Twitter is the only

Instagram chat and
Facebook chat are the
most used channels

Informazioni Mostra tutto

&> Plazza San Marco
30124 Venezia, Veneto

e atsaclal
~ Invia un messagglo,

€ www.veneziaunica.it

3 Centro di informazioni turistiche
() Impressum
() Orari di apertura

Sempre aperto

VENICE TEAM - Web presence quality evaluation

Venezia Unica @

social media that

Twitter shows VeneziaUnica

telephone number

aunica

veneziaunica N B -

2.763 post 57.2mila follower 1.008 profili seguiti

Venice Official Tourist&Travel

Official City of Venice Tourist and Travel Information.

Tag us & use #veneziaunica and tell us your experience!
www.veneziaunica.it

Instagram

IT for Tourism Services - University of Bergamo - 2020/2021

Neither Twitter
nor Instagram
show the official
mail of
VeneziaUnica
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Broken link (you can soroll #his feld keft-right) Link Text

I I E N [ ] hittp:/fvwwen.osteriaalbacarsto it IMAGE

hittp:iesihopmavumn s 20nhttp: s veneziaunica. it cantentSe D03 BF %01 %803 D0%B0%003: 825 D0%58%00%:83%00... | MNepedmn & wehopuaume

tps-fvwi veneziaunica. it fg=noda58 La gondola
1p=- W venezisunica it Tg=nod=53 La gendola

feea.veneziaunica. it Tg=noda'33 La gendola

timneout

bad host

hittp=s2/wwww.veneziaunica it Tg=nod=53 La gendola
CODE AND LI N K COMPLIANCE hittp=s2/wwww.veneziaunica it Tg=nod=53 La gendola
hitp=2/wwwy.venezisunica.it’? La gendola
hitp==/fwwwe. venezisunica.it’? 5 La gondola
hitp=2/fwewwe venezisunica. 5 La gendola
hitp=2/fwewwe venezisunica. 5 La gendola
hitp=2/fwewwe venezisunica. 5 La gendola
hittp==/fwewwe venezisunica. 5 La gandola
hittps=/fwewwe.veneziaunica it’? La gandola
hittp:/fvwvew.comune. venezia. itflexiemipages/ServeBLOE php/LAT/IDPagina/ 16002 vedi qui la mappa
hittp:/fvwvew.comune. venezia. itflexiemipages/ServeBLOE php/LAT/IDPagina/ 16002 vedi qui la mappa
hitps2/fwwww. veneziaunica it ?q=nod=53 La gandola
hitp:{feweecomune venezia itfiex'emdpapes/Serve8LO8 phpLIT/IDFagina 16992 wedi qui la mapoa
https:/weami.veneziaunica. i fq=nod=/53 La gondeola
hizp:/fvww.comune. venezia. itfliex'emipages/Serve8LOE php/LAT/IDFagina/ 16882 wedi qui |3 mapga

hittp=s2/wwww.veneziaunica it Tg=nod=53 La gendola

hizp:/fvww.comune. venezia. itfliex'emipages/Serve8LOE php/LAT/IDFagina/ 16882 wedi qui |3 mapga

http=s2/wwww.veneziaunica it 7g=nod=58 La gendola

hitp:/ivaen disegnivenezianinga. it/ vean.disegnivenszianiNGA it

ACCO rd i n g to ! | http:ifesdopuaumm s 20http: v veneziaunica. it/ content' % D03 8F %0 1980300 0%:B0% 003 823D 0%B5 % D03 Megedémn k weopmaume
R hitp=-/wawwe venezisunica it 7g=nod=53 La gendola
hitp=-/wawwe venezisunica it 7g=nod=53 La gendola
www.brokenlinkcheck.com e s 47 T —
333 broken links of the site —
COMPLETED!

responded to erro rS Su Ch aS Processed 1782 web pages, found 333 broken links

E IR - = - - = = = - - = R = - = - -
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http://www.brokenlinkcheck.com/

Updated official
social network

pages

Logm | Semch Cat| )

The website is

WH E N 7 secure o
MANAGEMENT __C

Change Language:

W (TPASS 3577
OPERABILITY VENEZIA g
UNICA mectisegunwen (3)

HOW IT WORKS BUY VISITVENKCE EVENTS CONTCTS

The official tourism website
of the City of Venice N

SAVE LS TO 30%
FORGEY THE QUEVE!
BT YOUR GITY PASS IMMEDSATELY

Thes st wses fechvacal coolies and profifmg cooties Som adhwr sltes 10 S804 you afwartising in ke wilh oot

profunnces, fly acoessing oy ee Delow B bavwwr or ry clicking oo ACCEPT t0 chase Dols basaw, poui /'\-'c( Furthesindo

consoe! 10 B wse of cooties. ¥ yos wan! 30 know mose o witvold consent for 1 2o of some or o cookies,
ok on® More iy

The website uses cookies and asks for user’s permission to
customize the page according to User Browsing behavior

VENICE TEAM - Web presence quality evaluation IT for Tourism Services - University of Bergamo - 2020/2021 page 26



RESPONSIVE

WHEN?

MANAGEMENT [

3 aboH

ST

Frequently asked questions FAQ's

arehully read all the answors b horowstn
i you o not Bng answers 1o your problems hees, fll in coe of B *Help™ forms in the CONTAC n

METHOD OF PURCHASE ON THE VENICE UNCA WEBSITE

PR CODE ANO VOUCHER RETRIEVAL

METHOCS OF PAYMENT

RECEWPT OF PAYMENT/VOUCHER

HOW TO COLLECT/PICK UP SERVICES/PAODUCTS THAT YOU PURCHASED ON VENEZIA UNWCA

Sections for Direct
help

METHOD OF PURCHASE ON THE VENICE UNICA WEBSITE

How can | purchsss products)sornces through Venerss Unica?
503 ot tho PURCHASE soction of our websito
Mow can | do an onkne purchase on Yenara Unica?

Ploase foflow the Instructions

Accoss the webmsth nordd catalogue, by ciicking on PURCHASE in the manu

VENICE TEAM - Web presence quality evaluation

TOURIST INFORMATION

Request information to help you organize your visit to Venice and attend the city's major events.
COVID-19 emengency

Vela Spa informs you that considering the situation of sanitary o and the

infection, office activities of Public Relations Office are suspended or strongly reduced.
It will be our appointment to answer to you 8s s00n &5 possible.

d to contain the COVID-19

Name
Satayesh Aram

Surname *

Azam

Email address *
satayeshazami@yshoo.com

Message *

Hi , lis satayesh here . | am a new student of tourism in University of Bergamo, and | am planning to visit Venice as a tourist in the manth
of December, | would like to have some recent information about the closure of the city because of COVID situation . kindly lat me know
if it is safe to visit the city during next month and also information about the famous places about there. thanks.

A

Information on data protection *

® | confirm to have memg of personal data pursuant to European Regulation 679/16.
Go to privacy policy

Math question *
B+10=
@

Solve this SIWWIH the result. E.g. for 142, enter 4.

ity of Bergamo - 2020/2021




WHEN? Most recent and
well organised
MANAGEMENT oy
=]
Venice - Christmas of o ks ,'l_é Sty
Light 2020 8OTTA

z Vela

VENICE TEAM - Web presence quality evaluation

FESTA%
ﬂ VENEZIA
NATALE DI LUCE 2020

CONTENT UPDATE

WOCITYPASS

ENEZIA C\enrs

MIGHLIGHT $

THINGS TO DO ARCHIVE BACK TO VENEZIA UNICA

VENEZIA FABRIZIO PLESSI THE LOCKOOWN
NATALE DI LUCE 2020 GOLDEN AGE MEASURES COVID-19

VENEZIA - NATALE D LUCE 2020

Detailed updated
information of the event

IT for Tourism Services - University of Bergamo - 2020/2021 page 28



WHEN?
MANAGEMENT

@ Venezia Unica |

This year Venice presents a *¢ Christmas of Light s and starts

from tomorrow, with the first ights on for the holidays

streets of downtowr

See More

Al dusk the decorations will ight up t
Mestre, in view of Christmas shopping!..

[53s
s  VENEZIA
:Fif:%tr‘/\'-‘ e
T LUCE 2020

VENICE TEAM - Web presence quality evaluation

Venezia Unica @ (" Eollow

abbia i

Alberi ¢ luminarie ir
Piazza Ferretto

11 Meatre

Updation of events
on every social media page

IT for Tourism Services - University of Bergamo - 2020/2021

e

7

7

SOCIAL NETWORK
UPDATES

< VENEZIAUNICA

Posts

A veneziaunica
il |
./ Ponte dell’Accademia

Liked by michele_cucca and thousands of others

veneziaunica The sunset lights that light up the
Basilica of Health, the elegance of a gondola and the
frame of the Accademia Bridge... Happy weekend
friends! [ #veneziaunica
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WHEN? SOCIAL NETWORK
MANAGEMENT B ="

e o — v - e I s S —
¥
! ‘
(o v . o " e - -l s # oo :
s . - | | PR o Ly S i -G, ) e e w U Vemeselnicait f ) @
~ N X - -, ) ‘

'mm e :m;!n_' oy

HOME VIDECS PLAYLISTS COMMUNITY CHANNELS

Uploads »  PLAYALL

veneziaunicacom D
and events {Cormvention Ce

NATALE DIGITALE di Fabrizic  Salone Nautico Venezia 2021  Festa del Redentore 2020 - Festa del Redentore 2020 -|
SEE o 2020 | 29 maggio - 6 giugno 2021 Leregate Galleggianti del Redentore

1 month ago 492 views + 0 160 views

781 monthly viewers
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HOW? USABILITY  muUNICIPALITY OF ikt

/ VENICE’s website S/E;IARCH ENGINE

e
Left S I de Official City of Venice Tourist 5 -
M E N U tab and Travel Information
option is ,/
available
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| This option
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the home
page even
during scroll
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VENEZ'A Official City of Venice Tourist

and Travel Information
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-
P2

— Wiy
! [4:1 hours
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Luce, la Rinascita di Venezia ' Salute « —
Lartista internazionale Helidon Xhixha torma in laguna con :“ :“-‘ reinoat Aokt .:,—,r‘ NCWS and eVelltS’ dCSCI'lp'[lOH

progetto “Luce. |a Rinascita di Venezia"” curato da b 5
- S#o def Servimo Nazenaie di Frotenone T of 18th contur
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\O ITALIAN or ENGLISH
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Map of Venice on 7 - gv.g_.i,..v ¢
¢ 2]

web page.

Users can easily navigate thanks
HOME » VISITVENICE » MOVING IN VENICE » PUBLIC TRANSPORT to a breadcrumbs System’
PUBLIC TRANSPORT which is available on most

THE ONLY CITY OF ITS KIND IN THE WORLD pag eS-
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. Load time Requests
According to PINGDOM i : 761 ms 55
-Europe 0,761 seconds - 761 ms
-USA West Coast 1,77 seconds ¢ bAohila Dpumization taat

-USA East Coast 2.76 seconds
-South America 3.67 seconds
-Asia 4.26 seconds

B  hinpeatwews venerisnica iLien

: According to Gooqgle The page is optimized for
-Australia 7.99 seconds ’ g ) =200d'c mobile devices
M O b I Ie- F r I e n d Iy TeSt "|I:-|:.:II_1-:- 5 faSy 1o use on a mobde deace

& Venezia Unica

AVM Venezia Official App It is not possible to download an official
AVM s.p.a. - Viaggi e info locali

aik B A00.0004 application for ’s website.
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STRENGTHS WEAKNESSES |

Easily recognizable logo Not a Destination Management websit2

Twitter, Instagram and Facebook updated | No maps of the city

on a daily basis No interactive maps

Connection with the municipality of Content focused almost only about events
Venice, declared by a link available in the | and on selling city cards

homepage No services for B2Bs, apart from those

which accept to become sellers

Website available in six different Poor positioning on Bing and Yahoo
languages
Information o mpublic transport, Lack of videos

timetables and prices easy to find
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