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Introduction

The city of Trapani is the capital of a province of Sicily. It is located at 

the far western coast of the island.

Trapani has boasted a strategic location since time immemorial, 

making it a constant target for Mediterranean nations.

The town played a crucial role in the Punic Wars between 264 and 

146 BC, then belonged to the Roman state, later passing under 

Byzantine, Arabic and Norman domains. It has belonged to Italy since 

the unification of the country in 1861.

Cultural and trade vitality, which increased during the Crusades at 

the beginning of the second millennium, turned Trapani into one of 

the most important Mediterranean harbours of the Middle Ages.
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1. WHO? IDENTITY - Maria D’Aria

2. WHAT? CONTENT - Alessia Gandolfi

3. WHY? SERVICES - Giuseppina Persico

4. WHERE? INDIVIDUATION - Elisa Mosconi

5. WHEN? MANAGEMENT - Martina Roncolato

6. HOW? USABILITY - Yulia Koliadina

WEBSITE QUALITY EVALUATION BASED ON THE 7LOCI META-MODEL
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Who? Identity

Big, white, long 
LOGO, not 
particularly easy 
to remember 

Main colour is 

BLUE which 
evokes sea and 

relax

Close to the logo there are the 
sections to click to access to all 
the information needed

#UNCONTAMINATED BEAUTY

Website available 
only in Italian
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Who? Identity

Covid pandemic information 
showing that Trapani is a SAFE
town

Offers and bonus to be 
used by tourists and 
medical staff

Video anticipating the 
experience:

● see
● art
● food
● traditions 

TRAPANI GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021 5



Who? Identity

Links to the main activities:
● museums
● historical centre
● beaches

Pop-ups with the last 
news and events

Official social 
networks connected

Logo of the main partner 
“Città di Trapani”

There is no online map
nor an external link to it
or to Google Maps

no Instagram
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Who? Identity
WEB PRESENCE MAP
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What? Content

Seven sections in the menu

Some sections have subsections

Information about the 
tourism office in Trapani: 
address, e-mailbox, telephone
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What? Content Main pieces of advice to 
prevent covid underlined

Managers’ needs
fulfilled as far as the 
pandemic is concerned.
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What? Content 
Users’ needs are satisfied. 
The website provides both 
practical and cultural information

itineraries and experiences 
recommended

Detailed information 
about the covid
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What? Content 

Captivating 
pictures 

Live 
webcam

Events highlighted

Many external links

Copyright is declared 
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Why? Services

Privacy and Security

Itineraries

Cookies

Direct relationship with users

Third parties
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Why? Services

Text only…

How to get to Trapani from...

Medical staff

E-commerce lack

E- commerce NO

Transport 

Booking of transport not provided
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Why? Services

No Location-Based Services

itineraries

Popular areas 
around the city &

Cartography

Google

Virtual Tour

TRAPANI GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021 14



Where? Individuation

➔ After some ads and lists of attractions/info about tourist
offices, turismo.trapani.it is the 1st result in Google. In Yahoo
and Bing it’s the 2nd.

➔ Iovadoatrapani.it doesn’t show up at all in Google; in Yahoo
and Bing it occurs respectively in the 3rd and in the 7th serps.
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Where? Individuation

➔ turismo.trapani.it only comes out in 
the 3rd serp in Google; in Yahoo and 
Bing it’s the 3rd result in the 1st serp

➔ iovadoatrapani.it doesn’t show up at 
all
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Where? Individuation

Not so easy to 
remember → 4 words 

less intuitive

Easier to remember 
→ 2 words 

intuitive → main 
topic + name of the 

destination
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Where? Individuation
https://www.iovadoatrapani.it/

Organic traffic: 26
Domain authority: 9/100

- http://www.turismo.trapani.it/

Organic traffic: 1.2 k 
Domain authority: 34/100
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Where? Individuation

Email address ✔️

Telephone number ✔️

Address of the local tourist office ✔️

map: unspecified location; cannot 

be opened on Google Maps✖️

Messages can be sent directly

from the website

NO ENGLISH VERSION OF THE 

WEBSITE ✖️
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Where? Individuation

E-mail address ✔️

Offline communication channels ✖️

Geographic location info ✖️

- a site map is provided, but the website doesn’t 
support Google Maps

Not fully translated in English + lack of info ✖️
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Where? Individuation

COMUNE TRAPANI

Institutional account

107 subscribers

3 videos only - the last has 
almost 17k views

CITTÀ DI TRAPANI

Institutional account of the 
municipality

12,301 likes and 13,134 
followers; 126 check-in

No posts from users on the 
page and on the community 

section; formal communication 
channels; only 31 users have 

left a review

TRAPANI TURISMO

Institutional account

13,098 followers

< 20 likes or retweets from 
other users

iovadoatrapani.it turismo.trapani.it
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TURISMO TRAPANI

Institutional account of the 
provincial authority

3,615 likes and 3,954 followers; 84 
check-in

No posts from the users on the 
page; community section; informal 

communication channels

0-23 likes per post; almost no 
comments and shares



When? Management 
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CODE AND LINK COMPLIANCE 

https://www.iovadoatrapani.it/



https://www.iovadoatrapani.it/ 
has been in operation since 2017

UPDATE

When? Management 
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UPDATE
The last event found in https://www.iovadoatrapani.it/ 
in November 2020 ended in September 2020.

When? Management 

Connections with Facebook and YouTube

TRAPANI GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021 24



LINK COMPLIANCE 

Most of the links from https://www.iovadoatrapani.it/ 
work properly, though some don’t work.

-> on Link checker 

On Broken Link Checker -> 

When? Management 
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http:// www.turismo.trapani.it/

When? Management 
Turismo Trapani 

https://www.iovadoatrapani.it/
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https://www.iovadoatrapani.it/


• no results on event

• On link checker : 

When? Management 
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How? Usability

LANGUAGES: Italian only

MENU displayed regularly in every webpage

INTERNAL SEARCH ENGINE not provided. Only events can be searched for

SITEMAP provided

NO BREADCRUMBS and no title in the News ed Eventi section

NEITHER LOGIN NOR ACCOUNT OPPORTUNITIES
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How? Usability
WEB ACCESSIBILITY CHECK 81% compliant

DOWNLOAD TIMES Germany 2.36 seconds, USA 4.17, Brazil 5.61, 

Russia 6.68, China 14.7

NO COPYRIGHT DECLARATIONS for pictures 

OPTIMIZED FOR MOBILE PHONE USAGE, though the Google Mobile 

Friendliness Test identifies problems when loading all linked files

NO RELATED APP
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How? Usability

SOCIAL NETWORKS

Facebook displays a page named CITTÀ DI TRAPANI

13,116 followers

last updated on December 28, 2019

YouTube has a channel named COMUNE TRAPANI

3 videos published around one year ago

107 followers
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