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INTRODUCTION
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• Shiraz is located in the southwest of Iran

• Unfortunately, it doesn’t have an official
website related to the city

www.tffarschto.ir www.visitiran.ir

Two websites taken into consideration
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IDENTITY
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Homepage: slideshow of images 
of different destinations

Iranian flag

Logo:
- An official logo of the website 
is not present
- ICHTO logo assures the 
officiality of the website

2 languages

SHIRAZ GROUP - WEB PRESENCE QUALITY EVALUATION



5

Graphic Layout
- Simple, no eye-catching graphic
- White background
- Basic font and in small size

Destination Geographical Position
- Available only in the download section

The iconic and the textual 
features are well balanced: 

basic titles and many images

Simple and 
intuitive menu
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CONTENT
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Managers’ needs are fulfilled
only in the Persian website. 
- to register they need an 
active licence
- Useful to advertise and 
promote their work

log in

staff membersmanagement

sign in user 
name

password

Incomplete information 

Members and duties of travel services 
in Fars Province
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The website fulfils the majority of users’ needs

Description of attractions and 
monuments could be improved

lists of activities with 
number and address, 
sometimes email too
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Multimedia content could be improved

All these links 
don’t work

- Many pictures, but no name or 
description attached. Not clickable
- Users can’t understand what they’re
looking at
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Information on events and local festivities at
the bottom of the homepage. 
- Date and self-explaining image but no 
description
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Downloadable material: 3 options

Only one external link: 
weather forecast of Shiraz

No copyrights declared
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SERVICES

No e-commerce section

10

Transport information could be improved:
- No timetable
- No possibility to reserve or purchase the 
services from the website
- No external links to public transport

Users’ needs partially fulfilled
Much information about accommodation, 

flights and restaurants
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No cookies request
No privacy policy

No possibility of registration for 
users
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Is the Website secure?

GOOGLE TRANSPARENCY REPORT
Content is secure

No https protocol
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- No georeferenced map
- No location-based services 
through the use of Google Maps
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- Few self-explaining icons, most not
clickable
- Real time information about the weather
in Shiraz is provided

(the link doesn’t work) 
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INDIVIDUATION
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Search engines: not well positioned

broadening the research to the country of Iran

1st result on

positioned in the 3rd page, 
after many travel agencies
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Directions of the managing office:
- Address and telephone number
- No map or link to find the position on 
Google Maps

Basic and offline communication could be improved
- No opening hours of the managing office
- No fill-in form or contact section

Fars panoramic views
Virtual tour
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SIMILAR WEB
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Traffic < 5.000 monthly visits
Too low to get enough data 

PRCHECKER.INFO: Both websites have a ranking of 0/10
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Communication among users and social networks
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26 thousands followers
Most active page
1+ post per day

154 subscribers
Last update 11 months ago

28 subscribers
Last update 11 months ago
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WEB PRESENCE 
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MANAGEMENT

Code compliance: the website software works properly
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Update

tffarschto.ir no page showing latest events or news 

visitiran.ir
"event dates": calendar with   
all the upcoming events
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LINK COMPLIANCE: 
links were tested with the Broken Link Checker. 
Many links do not work, showing 404 error or bad
host error

Technology: the website doesn’t look 
technologically updated
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USABILITY

The menu is divided in nine
sections

Not visible when scrolling down 
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No breadcrumbs
No site map but the menu 
is clear

Full text research engine doesn’t work for 
many keywords, and sometimes the 
research is interrupted
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ttfarschto.ir  
two languages: Persian and English
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Some useful pages are not translated

visitiran.ir  
five languages

translation not always accurate
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PINGDOM WEBSITE SPEED TEST
download time takes

- 1.02s from Europe
- 3.44s from North America
- 4.87s from South American
- 5.21s from Asia
- 7.81s from Australia
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FROM EUROPE

no specific information about local wi-fi coverage in the 
whole city 

??
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According to the Google Mobile Friendly test, 
tffarscto.ir is NOT mobile friendly

3 reasons:

• text too small

• clickable elements too close

• visible area not set
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website not considered for 
impaired users
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STRENGTHS AND WEAKNESSES

• Easy navigation

• Large lists of services and 
attractions

• Real time weather forecast

• Updated Instagram page

• Complete downloadable material

• Website brand not impressive

• Few languages

• Managers’ needs fulfilled only in Persian

• No e-commerce or external links

• No copyrights and https protocol

• No geo-referenced map

• Broken links

• Internal search engine not working
properly

• Lack of consideration of impaired users
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THANK YOU FOR YOUR 
ATTENTION!
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