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INTRODUCTION

➢ Emilia Romagna is a union of two 

historical and geographical regions:

− Emilia

− Romagna
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QVIS? IDENTITY

➢ WEB DESIGN: home page well 

structured and complete.

➢ Storytelling through images 

and video of the 

regional heritage.

➢ Layout: images with basic titles 

or hashtags.

WEBSITE BRAND
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IDENTITY
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➢ The logo represents the importance of the Via 

Emilia, which is not only a simple 

road, but rather a symbol of the whole 

Region.

➢ Cohesion and coherence

➢ The menu is clear 

and easy. 

➢ The English 

version is 

complete 

LOGO
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DESTINATION

GEOGRAPHICAL POSITION

1.

2.

3.

3.

2.

1.

IDENTITY
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WEB PRESENCE MAP

➢ All the social 

networks pages 

have the logo as

profile image

IDENTITY

University of Bergamo, PMTS Master Course a.y. 2020-2021, IT for Tourism Services 7



QVID? CONTENT
INFORMATION FOR MANAGERS ➢ Booking system helps 

managers to reserve

the best location

➢ General 

information 

about the 

10 main fair 

centres
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INFORMATION ABOUT MANAGERS

➢ This section supplies phone 

numbers and email 

addresses of the managers

➢ In “contacts” it is

possible to send

an email directly

to the managers

CONTENT
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INFORMATION FOR USERS

➢ The homepage is divided in sections and, 

on the right, there is the MENU split in 

different parts too

➢ Each section has

subsections

CONTENT
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➢ Images are colourful, 

captivating and available all 

over the website. At “Gallery”

it is possible to see photos of 

the most famous cities

➢ Only one video is available, but it 

doesn’t have any sound nor it

appears on the homepage. It 

is inserted in “Explore the via 

Emilia” section

MULTIMEDIA CONTENT

CONTENT
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➢ Links help users to plan a trip

USEFUL LINKS AND INFORMATION ON EVENTS

➢ Upcoming events can 

be found through these three sections

which appear on the homepage and in 

the MENU on the right

➢ By clicking on 

the event section it

is possible to find i

nformation and 

a map that helps 

the visitor to get to 

the place of the 

event

CONTENT
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➢ Data of possible interest for the tourist

➢ Search engine to find information about specific 

topics and provinces downloadable in PDF

DOWNLOADABLE MATERIAL AND COPYRIGHT

It manages the 

processing of 

personal data

of users 

carried out 

during 

navigation

It shows 

limitations 

on the use 

of contents

of the 

website

CONTENT
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CVR? SERVICES
USERS’ and MANAGERS' SERVICE

COMPLIANCE
➢ Different destinations 

according to different 

interests

➢ Possibility to create the most suitable trip

➢ Languages available: 

Italian and English only

➢ Useful 

external links are 

provided at the end 

of the homepage
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➢ Information

regarding 

activities, 

sightseeing, 

monuments, etc. 

are easy to find

➢ Tourist 

Information 

Offices are 

indicated

➢ The user is redirected to the official websites 

of a specific attraction, if he/she wishes to 

know more about its services

➢ Tourist Information Offices of the 

whole Region are geo-localized

➢ Useful advice 

is provided, but 

not for every 

destination

INFORMATION

SERVICES
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➢ Georeferenced cartography of 

each destination is provided

➢ and also the POIs of hypothetical itineraries are 

shown on the map

➢ No Location-Based Services provided

CARTOGRAPHY

E-COMMERCE

➢ The website has its own booking 

system directly accessible from both the 

homepage and the menu

SERVICES
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➢ Weather Information appears in the main menu of the website, and it is 

introduced by a general climate overview of the whole Region

➢ Direct link to the official 

weather forecast of the 

Region

➢ Updated image which shows

the weather forecast of each 

province day by day

WEATHER FORECAST

SERVICES
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➢ Information about the accessibility –by 

car, train, plane, bus and boat- can be 

found in the section of the menu

➢ Links to official transport websites 

enable users to buy tickets

➢ No possibility to purchase tickets

directly from the website

TRANSPORT

➢ Visit Card Romagna

SERVICES
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➢ Security is guaranteed by the use of https 

protocol

➢ Privacy policy can be found in the 

homepage, but in Italian only.

➢ The cookies of the website 

are anonymous. Their use 

has the sole purpose 

of improving the website

➢ Difference in the message 

of cookies allowance 

according to the language

chosen 

SECURITY AND PRIVACY

SERVICES
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VBI? INDIVIDUATION
SEARCH ENGINE POSITIONING

‘Emilia Romagna Visit’

➢ GOOGLE, BING, YAHOO: 

2° position!

DOMAIN NAME: can be easily 

remembered!

EMILIA ROMAGNA (name of the Region) 

+ TURISMO (the area of interest) + IT

‘Emilia Romagna’

➢ GOOGLE: 4° position

➢ BING: 2° position

➢ YAHOO: 7° position
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BASIC and OFFLINE COMMUNICATION

HYPERLINK to the

users’ mailbox!

SOCIAL NETWORKS links work!

WhatsApp and Messenger

NEWSLETTER

- OFFICIAL TELEPHONE NUMBER

-EMAIL ADDRESS

INDIVIDUATION
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COMMUNICATION AMONG USERS AND B2B

BLOG

Under each article:

- users can leave a COMMENT

- other articles are suggested

CaffèconTer is a good 

initiative for B2B!

OFFICE GEOGRAPHIC POSITION

INDIVIDUATION
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RANKING

SimiliarWeb.com:

CATEGORY RANK ‘Travel/Tourism’: 9,153! 

Really low compared with its main competitor Cervia.it: 111,870

PrChecker.info: 6/10

CheckPageRank.net: 5.6/10

ORGANIC SEARCH (79,27%)

INDIVIDUATION
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#inemiliaromagna

FACEBOOK INSTAGRAM YOUTUBE TWITTER PINTEREST

▪ 111.771 likes

▪ 117.519

followers

▪ HIGH 

ENGAGEMENT

▪ 60K followers

▪ 1.835 media 

likes

▪ HIGH

ENGAGEMENT

(Nijalitics.com):

3,21%

▪ 2.620

subscriptions

▪ 100 views 

(last video)

▪ LOW

ENGAGEMENT

▪ 71.845

followers

▪ LOW

ENGAGEMENT

▪ 3.000 followers

▪ 173.000 visits 

per month

▪ LOW 

ENGAGEMENT

INDIVIDUATION
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MANAGEMENT

➢ Same clear and accessible 

layout on distinct devices: 

computer, smartphone and 

tablet

➢ Out of 1876 links analysed, 

369 present two main 

problems:

- Error 404

- Bad host

Broken Link CheckerCODE COMPLIANCE
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➢ The website is technologically

advanced as each homepage section 

is linked to its corresponding page 

with an in-depth explanation

➢ The top right curtain enables to disc

over the territory of Emilia Romagna, 

to check the schedule of events 

and to plan a trip

➢ Opportunity to 

book accommodations and excursions

through https://www.emiliaromagna

welcome.com/en?utm_source=emilia

romagnaturismo&utm_medium=foote

r website

➢ Interactive map with information about each 

destination and its attractions

TECHNOLOGIES

MANAGEMENT
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➢ The content of the website is regularly

updated, moreover, it informs about the 

current Covid-19 situation 

➢ Institutional pages:

ENIT,National Tourism Agency

Italian Ministry of Health

Italian Ministry of Foreign Affairs

➢ The event section, 

accessibile from three 

different areas, is easy 

and quick to use as 

it enables the user to

select the field and 

province of interest

CONTENT UPDATE

MANAGEMENT
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QVOMODO? USABILITY

➢ Direct and 

straightforward to 

browse, divided in 4 

main sections and 

several shortcuts

➢ Logo in the top left 

corner 

➢ While scrolling down 

the menu appears 

always at the top of 

the page
➢ Each section has a 

different colour

NAVIGATION MENU
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➢ An Internal search engine

is always available

➢ A Site map is not available (even 

though it is already provided 

through the properly articulated 

menu) 

➢ A Breadcrumbs trail is 

provided

➢ Second search engine to 

book an accommodation,

but it redirects the user to 

another dedicated website

USABILITY
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➢ The website is provided 

only in two languages

➢ Nevertheless, the 

content is the same! 

No cuts of lack of 

information in one 

language are evident

LANGUAGE

USABILITY
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DOWNLOAD TIME

➢ Positive performances 

for both Europe and 

the Western US

though with different 

download times

USABILITY
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➢ MOBILE FRIENDLINESS: 

test passed 

➢ Screenshot taken with 

the phone proves it 

(menu bar always at the 

top while scrolling down 

and a “top” icon in the 

bottom right corner)

➢ The website insists on WI-FI Coverage 

on several beaches along the Romagna 

coast – easily accessible

USABILITY
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➢ There is a downloadable APP which 

presents itself with the same logo 

visible in the website

➢ BUT, the layout is completely 

different and the app is not at all 

promoted within the website

➢ Moreover, it can be stated 

that this app is not updated 

and lacks several sections 

and information

APP

USABILITY
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STRENGTHS AND WEAKNESSES

• Very clear and simple layout on all devices, pleasant to 

the eye

• Fast and advanced technology for an easy orientation 

within the website

• Menu enables to choose different options

• Updated content and exhaustive explanations

• Fast and functional e-commerce site

• Easily found on the main search engines

• The domain name is easy to be remembered

• Establishes a both basic and an offline communication

• Geographic positions of the offices is well provided

• Straightforward and complete menu easy to navigate

• Mobile friendly with no difficulties in browsing

• The content fulfils the managers and users' needs.

• Multimedia content is well made and presents lots of 

colorful images all over the web site

• Links at the disposal are working and useful

• The are many downloadable material

• all the information needed by the user is provided in a 

clear way.

• All the activities that the user can do are 

immediately accessible from the homepage

• Website languages English and Italian only

• Too many broken links 

• To select an event you have to digit its name, 

otherwise the internal search engine does not work, 

and the results are not shown

• Compared with its competitor, its ranking is not 

really high

• Engagement through Social Network is not 

high enough

• Not updated app with lack of information

• Absence of videos on the homepage. Only one video 

is available in a "hidden" section of the page and it 

doesn't have any sound

• Some materials are not downloadable in PDF format

• Privacy policy is explained in Italian only

• Difference in the cookies allowance: it is more 

detailed in the Italian version rather than in the 

English one

• Visit Card Romagna not easy to find at all

CONCLUSIONS

Martina Massara 

Gaia Ronning

Michela Dall’Aglio

Alessia Ambrosino 

Alessandra Messora

Sara Piana
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